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MySpace For Dummies 2nd Edition
MySpace is the world's most popular social networking site. It currently claims 100 million active users, and over 200,000 new IDs are registered daily. Like most sites operating under the Web 2.0 ethic, MySpace is a restless platform that changes constantly to respond to user needs. As a result of the daily addition of new features and the tweaking of old ones, it is only natural that there is a necessity for a revision of the bestselling MySpace book on the market, MySpace For Dummies.

MySpace for Dummies 2nd Edition (For Dummies, July 2008, $21.99) caters perfectly to the continuous advancement of MySpace and its audience. Classic MySpace features such as friend management, photo storage, and messaging have all been updated in this guide and online. Music distribution options, group-focused sites, and developer platforms have also changed since the site was created. Thanks to a trio of exceptional authors in both the basics and the new developments of MySpace, this edition contains all the pertinent information for beginner and advanced users. Ryan Hupfer, a social network pro who has launched his own social network sites, Mitch Maxson, a creative professional who has used MySpace to link up with others in his field, and Ryan Williams, a digital media producer who has used MySpace as a platform for music promotion, all bring an informed and unique perspective. Parents who want to know how to improve personal safety when using the site will definitely find the information they need in this title. Whether a reader simply needs to know how to set up and operate and account, or wants a better understanding of how to take advantage of all the site has to offer, the 2nd edition of MySpace for Dummies is bound to become the go-to guide. 
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About the Author

Ryan Hupfer (Indianapolis, IN) has launched two social networking sites focused on his hometown while using national sites like MySpace and Facebook to hook up with new members. He's also lectured on social networking to schools, libraries, and chambers of commerce. 

Mitch Maxson (Indianapolis, IN) is a senior creative director for Mediasauce, an Internet development and consulting firm that helps businesses maximize their exposure on the Web.

Ryan Williams (Indianapolis, IN) is an IT support professional and digital media producer who's also written Windows XP Digital Music For Dummies and Expert Podcasting Practices For Dummies.
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